
PO. Box 4065 

Jel31.S 388 9otM 

MOnm4 LA 7 1  21 14065 

February 5,2006 

Marlene II. Dortch 
Office of h e  Secretary 
Federal Communications Commission 
415 12th ;Street, SW 
Washinfijn, DC 20554 

Re: CeMication of CPNI Filing (February 6, ZOOS); EB06-TC-060; El3 Docket 
:Yo. 06-36 

DearMs. Dortch, 

Enclosed for filing i s  a Certification of Compliance with Protection of Customer 
Proprietary Network Information Rules for CenturyTel, Inc. and each of its affiliates, 
which is being filed in accordance with the Commission's January 30, 2006 Public 
Notice, D Q 06-223. 

Sincerely, 

John F. Jones 
Vice President Government Relations 



CERTJ:FICATE OF C O M P W C E  [Revised @4/1@/@3) 

Company Name: CenluryTel, hc. 

Address: 100 CenQizyTd Drive 
Monroe, LA 71203 

As a c o p  xate officer o f  CcnturvTel (the Company), I hereby certify that baed on my 
personal knowledge, the Company is in compliance with the rules established by the 
Federal Communications Commission (FCC) concerning the permissible use ol‘customer 
Proprietary Network Information (CPNI), specified in Section 64 of the FCC’s niles, 64 
C3.R Sei tion 2001 as described below. 

Permissible Uses of CPNI Without Customer Auuroval: 

3) 

Unless it Krst obtains a customw’s approval, the Company only uses, discloses, or 
pbrmits access to its customer’s C P X  in order to provide or market service 
0ff:nngs among categories of service (such as local, interexchange, or CMRS) to 
which the customer already subscribes In addition, the Company acknowledges 
that: 

a) F a  customer subscribes to more than one category o f  service offered by 
the Company, the Company may share the customer’s CPNI with its 
affiliates that provide services to the customer; 

b) If a cmtomer subscribes to only one of several categories of senice 
offered by the Company, then the Coinpany does not share the CPNI with 
irs affiliates; and 

Thi: Company does not use, disclose or pennit access to CPNI to market service 
offizings to a customer that is within a category of-service to which the customer 
dots not already subscribe from the Company unless the Company has customer 
apFFOVd to do SO, except 8s follows: 

a) The Company docs not use, diselose or permit access to CPNI to identify 
or track customers that call competing service providers. 

The. Compauy rnderstmds that it may use, disclose or permit access to CPNI in 
the following instances without obtaining customer approval: 

a) 

b) 

Providing inside wiring installation, maintenance and repair services; snd 

In its provision of CMliS or as a local exchange carrier (LEC), the 
Company may use CPNl without customer approval, to market services 



formerly known as ”adjunct-lo-basic” services, such as, but not limited to, 
speed dialing, computer-provided directory assistance, call monitoring, 
call tracing, call hlocking, call return, repeat dialing, call trackixlg, call 
waiting, calling name and number, call fo.warding, and certain cenuex 
features. 

c) TO market infomation services and equipment necessary top or used in, the 
provision of telephone service (such RS lelephon-s and caller ID units, 
internet, voice mail, etc.). 

d) To win back customers who switched to a competitor’s senice. 

Notice and Approval Reaui,red for CPNl Use: 

The Company understands t M  i t  must obtain customer approval to me, disclose, 
or permit access to CPNI to market services that are not witkln a category of 
sevices to which that customer already subscribes. 

T1.e Company may obtain such approval through oral, written or electronic 
ml:thods. 

If the Company relies on ora! approval, it understands that i t  hears the burden of 
de-onstrating that such approval has been given in compliance with FCC rules. 

Approval obtained by the Company for the use of CPNI outside the customer’s 
total sewice relationship with the Company remains in effect until the customer 
revokes or h i i s  such approval. 

The Company maintains records of notification and approval, wliether oral 07 

electronic, for at l e m  one year. 

P r io~  to any request for customer approval, the Company provides a one-time 
noiification to the customer of the customer’s right to restrict use of, disclosure of, 
awl access to that customer’s OM. The Company acbowledges thai. 

a) Such notification is provided either by oral or wntten methods; 

b) Such customer n5tificatmn provides suflicient information to enable the 
customes to make an informed decision as to whether to p e m t  the 
Company to use, disclose or permit access to the customer’s CPNI; 

The notification statas that the customer has a right, and the Company a 
duty, under federal law to protect the coddentialiry of CPNI; 

c) 



The notification specifies the types of’ information that constitute CPh? 
and the specific entities that will receive the CPM, describes the purposcS 
for which CPNl will be used, and infomls the customer of his or her light 
to disapprove those uses, and denies or withdraws access to CPNl a2 8.W 
time; 

The notification advises the custonm of the precise steps the custonier 
must take to grant or deny access TO CPNI, and clearly states that a denial 
of approval will not affect the provision of any 6&Ces to which the 
customer subscribes; 

The notification is comprehensible and i s  not misleading; 

I% written notification i s  provided, the notice is cleariy legible, uses 
sufficiently large type, and i s  placed in an area of the document so as to be 
readily appai-ent to a customer; 

Lf any portion of a notification is Wanslated into another langLtage, then all 
portions of the notification are Wmslated into thal hguage;  

The Company may state i.n the notification that the customer’s approval to 
use CPNI may enhance the Company’s ability to offer products and 
services tailored to the customer’s needs. The Company also may state in 
&e notification that it may be compeIIed to disclose CPNT tn m y  person 
upon affimative written request by the customer; 

The Company does not include in the notification any statement 
attempting to encourage a customer to freeze third party access to Cl’N; 

The notificahon states that any approval, or d t P d  of approval for the use 
of CPNJ outside of the service to which the customer already subscribes to 
from the Company is valid until the customer affirmatively revokes or 
limits such approval or denial; 

The Company’s request for approval i s  proximate to the notification of a 
customer’s CPNI rights; and 

The Company’s request for approval, if wntten, i s  not on a document 
separate  OM &e notification, even if such document i s  included within 
the same envelope or package. 

hfarmatio:i Reauired Prior to Use of CPNL 

1) Thi: Coiiipany ackoowledga the FCC’s requirement that carriers must develop 
ani implement s o h a r e  that indicates within the first few fines ofthe fust screen 



of a customer’s service record their CPM approval statw, a8 well as reference the 
curtomm’s existing service subscription. 

The Company acknowledges the FCC’s requirement that tcleconiniunications 
cariers must train their personnel ils to when they a x  and are not pcrmitted to use 
CINI, and that carriers must have an express disciplinary process in place in case 
of a breach of these standards. 

Tb; Company acknowledges the FCC’s requirement that telecomunications 
caxiers need only mainrain a record of their sales and marketing canipaigns thal 
us(: CPNI. 

Th: Company acknowledges the FCC‘s requirement that telecommunlcations 
carriers must establish a sup&sory review process to monitor the compliance of 
its outbound marketing operations with the FCC‘s CPNI rules. Specifically, sales 
pasomel must obtain supenkmy approval of any proposed outbound marketing 
request. Per the FCC’s rules, the Company wili maintzin records of its 
corapliance with this requirement for a minimum period of one yeas. 

In addition to the foregoing acknowledgments, and incoporated BS part of this 
certification, attached is a statement explaining the office procedures or other programs 
the Conipiny is using to comply with the Commission’s restrictions on the use of CPM 
(such as distinguishing the CPNI ofcustomm who have not consented to the Company’s 
use of this information for marketing purposes). 

I hereby c e r t i f y  that the statements contained within this cedca t ion  and within its 
incorporakd compliance statement are accurate and complete to the best o f  my ability. 

U 
Vice Presic ent of Marketing 
Title 


